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WHERE WE LEFT OFF



INTERFACES 1-8



INTERFACES 3-16



NEW 1DERS FOR MORE AWKWARD APPS

WENIS RODED BUTTER THIGHS SALMON JELLO ARM
1. PINCH VICTIM'S ELBOW 1. SLICE STICK OF BUTTER 1. SLAP ARMPIT 1. PULL ARM FAT DOWNWARD
2. VICTIM BUCKS ARM WILDLY 2. SLATHER BUTTER ON VICTIM'S THIGH 2. SLAP SIDE OF ABDOMEN 2. WIGGLE FLAB

3. HANG ON AS LONG AS YOU CAN 3. REPEAT STEPS 1 AND 2



—————————————
HOW T0 SALMON

1. SLAP LEFT 2. SLAP RIGHT

REPEAT STEPS 1 AND 2
UNTIL MANIACAL LAUGHTER ENSUES



IRB FORMS teoirs thaT inFormeD epas susmission









WORKSHEET EXAMPLE (TESTED 10 PEOPLE]



USER TESTING INSIGHTS

H

[ ]

T DO PEOPLE LIKE?

W DO PEOPLE REACT TO IT?
T D0 PEOPLE DISLIKE?

WHA

WHAT [

WHAT WOULD PEOPLE CHANGE?
WOULD PEOPLE PURCHASE IT?
W

1.
2.
J.
4,
2.
b. HOW WOULD IT BE MARKETED?

NOTE:
ON THE FOLLOWING PAGES, "-"" DENOTES CONSIDERED/USED FEEDBRCK
[I.E., FEEDBACK RELEVANT CONSIDERING NON-UI FOCUS OF THIS STUDY]



1. HOW DO PEOPLE RERCT TO IT?

MULTI UNI
REPEAT [4) INTERESTING
JAB/TAP/POKE (4] SALMONING!
UNCOMFORTABLE/ANXIOUS/NERVOUS (4] SLAPPING
SHOCKING/SURPRISE/STARTLED (3) SHAKY
FUNNY/SILLY/CRAZY (3} AUTISM
GAME [2) BOTHERED
BORED [2) CONCENTRATION
WEIRD/RANDOM [2) INDULGE
CONFUSED/CURIOUS [2) DIRTY
AWAKE/BRACED (2] COLD

FAST

NEUROTIC



2. WHRT DO PEOPLE LIKE?

MULTI

WEIRD/DIFFERENT/FUNNY/UNIQUE/NOVEL (4]
SO EASY TO PLAY/UNDERSTAND, PLAYFUL (3]
COMPETITIVE ELEMENT, BRTTLE ASPECT (2]
INTERACTIVE, PHYSICAL ASPECT ADDS A DIMENSION (2]

UNI
PERSONALIZED CUSTOMIZATION
LOTS OF POTENTIAL



3. WHAT DO PEOPLE DISLIKE?

Ul
INTERFACE IS NOT CUTE (TOD MONOTONOUS, TOO SIMPLE, TOO MUCH PINK] (3]
SALMON SIGN; COULD IT BE ANOTHER ANIMAL?

OTHER

ISH MIGHT BE TOO LARGE, MAYBE TOO PRYSICAL, AWKWARDNESS (2]
DON'T DISLIKE ANYTHING

LEARNING CURVE

MIGHT BE BORING




4. WHAT WOULD PEOPLE CHANGE?

MAYBE DO OTHER FISH, OR PANDA (2]

ADD POINTS/REWARDS [2]

ADD SOME SORT OF TUTORIAL/MARKETING
ADD SOME CUTE CARTOON VOICE

GET MORE PEOPLE INVOLVED

ADD BLUE BACKGROUND OPTION FOR GUYS
ADD MORE COMPLEXITY




9. WOULD PEOPLE PURCHASE IT?

YES

YES, IF INEXPENSIVE OR PACKAGE DERL (2]
YES, AT GAG STORES

YES, BECAUSE IT WOULD MAKE ME SMILE
YES, COULD GIFT TO A FRIEND

YES, ‘IF EVERYONE'S DOING 1T’

NO
NO; I'M TOO OLD FOR THIS (3]
NOT YET, WOULD TRY TRIAL VERSION BEFORE BUYING IT (2]



6. HOW WOULD IT BE MARKETED?

DEMONSTRATE AT COLLEGE EVENTS (2]

VIRAL VIDED ON REDDIT/YOUTUBE

SHOWN IN SPONSORING STORES

SIMILAR TO BEANIE BABIES; KEEP AT CHECKOUT LINES
DISPLAY IN A NET (KEEP FISH THEME]

TARGET TO 13-22-YEAR-OLDS
KEEP UPDATING ADS FOR RELEVANCY, TO KEEP PEOPLE INTERESTED




SUMMARY OF INSIGHTS

HOW PEOPLE REACT: - FUNNY, SILLY CRALZY, RANDOM, INTERESTING
WHAT PEOPLE LIKE:  NOVELTY, BATTLE, PHYSICAL ASPECT
WHAT PEOPLE DISLIKE: - ANIMAL CHOICE, SIZE, LERRNING CURVE
WHAT PEOPLE WOULD CHENGE:  ADD REWARDS, ADD TUTORIAL, ADD AUDIO
WHO WOULD PURCHASE 1T IF INEXPENSIVE, AT GAG STORES, FOR SMILES
HOW T WOULD BE MARKETED: - COLLEGE EVENTS, VIRAL VIDED, CHECKOUT LINES

NOTE:
IN THE FUTURE, WE MUST HEED CHOICE TO CHOOSE
OTHER ANIMALS, AUDIO FEATURES, AND COST/PRICING.




—————————————
SKETCHES

INTERNAL
STRUCTURE
PRELIMINARY
CONCEPT



SALMON
VIBRATING RING CONCEPT



VIBRATING ARM BAND CONCEPT
* APP WOULD DIGITALLY LINK TO
IRM DURING BATTLE

* ARM MOVEMENTS WOULD DIC
TATE DIGITAL SALMON FLAP
PING RATE

VIBRATING RING CONCEPT
[SEE ABOVE DESCRIPTION]



VIBRATING WRIST/LEG BAND CONCEPT






COMPLETELY IRRELEVANT
STICKER















RESEARCH ON:




NOTES ON:




RESEARCH ON:




* BATTLE WAGERS
* BATTLE AUGMENTERS
* WINNING CONVEYERS




RESEARCH ON MATERIALS




PLUSH SALMON
* KEEP IN PURSE?
* KEEP IN BACKPACK?

KEYCHAIN
* HOW BIG?
* WHERE IS T STORED?

RING
* WHERE IS IT STORED?
* SHOULD IT BE BRANDED?




PRYSICAL SALMON
ARMATURE PLAN




IDEA FOR A PHYSICAL PLUSH
SALMON THAT WOULD VIBRATE
DURING BATTLE.




BERCONS:
‘'M OPEN TO BATTLE.

WAGERS:
‘'LET’S BATTLE RIGHT NOW.

AUGMENTERS:
[SENSORY RDDITIONS TO THE
EXPERIENCE]




—————————————
MOCKUPS

FRONT BACK SIDE
SALMON GRAPHIC W/ INTERACTIVE LED. BERCON/AD. SENSOR.
ANIMATES WHEN SRLMONING OCCURES
IN ARMPIT.









IDER:
WHAT [F-CONSIDERING THE

3
|
N
N

PORTY FEEL TO OUR ORIGINAL
AND IDEA—WE ADD USER-
AME (AND MAYBE PLRYER

IMBER OR RANK] TO ARMS,

LIKE A JERSEY OF SORTS?

USER'S RANK [E.G.,
‘MEGA SOCKEYE SALM-
ON’) COULD BE FRONT
AND CENTER. BRAGGING
RIGHTS.



IDEA:
PUT USERNAME AT TOP

IDEA:
ADD SALMON ICON?





















SAMPLE CODE, Vi
[LED + LED]




...,
WORKING PROOF OF CONCEPT: V/1

1. PRESS BUTTON 1 2. LEFT LED

3. PRESS BUTTON 2 4. RIGHT LED



SAMPLE CODE, V2
[LED + VIBRATE]




...,
WORKING PROOF OF CONCEPT: /2

1. TAP THE SENSOR

2. LED LIGHTS UP, SERVO VIBRATES



—————————————
POTENTIAL CONFERENCES

)

- - e __.‘."'1-.,.....__.,.'

AMCIS - SAN DIEGO! HUMOR RESEARCH CONFERENCE - INTERNATIONAL SOCIETY FOR HUMOR
[AUGUST 11-13, 2016) TEXAS AGM! STUDIES (ISHS) - DUBLIN!
HTTP://AMCIS2016.RISNET.ORG/ (FEBRUARY 13-21, 2016] (JUNE 27 T0 JULY 1, 2016)

HTTP://WWW.TAMUC.EDU/RCADEM- HTTP://WWW.IRISHCOMEDY.IE/
ICS/COLLEGES/HUMANITIESSO-
CIALSCIENCESARTS/NETHRC/


http://amcis2016.aisnet.org/ 
http://www.tamuc.edu/academics/colleges/humanitiesSocialSciencesArts/nethrc/ 
http://www.tamuc.edu/academics/colleges/humanitiesSocialSciencesArts/nethrc/ 
http://www.tamuc.edu/academics/colleges/humanitiesSocialSciencesArts/nethrc/ 
http://www.irishcomedy.ie/ 

THOUGRTS GOING FORWARL

HINDSIGHT -
[SHOULD HAVE DONE MORE OF...) *

NEXT STEPS -

USER TESTING
ARDUINO EXPERIMENTATION
VISTAPRINT EXPERIMENTATION

SUBMIT PROGRESS TO CONFERENCES
REFINE PRYSICAL PIECE

* INTEGRATE PRYSICAL COMPONENT INTO APP
* PUBLISH APP ON RAPP STORE



e
*%BNUS PRGE rustraus, nson 2015) % *

THE SALMON APP
ALSO EARNED

ME A KANGAROO
VISIT

1)1




